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“Epaphras, who is one of you and a servant of Christ Jesus, sends greetings. He is always 

wrestling in prayer for you, that you may stand firm in all the will of God, mature and fully 

assured” (Colossians 4:12). 

 

How do you define success for your life? Is it based on the level of increased sales? Is it based on 

the standard of living you enjoy? For so many, defining success is determined by finances and 

the number of vacations one can take. 

 

Paul defined success in different terms. He believed success was based on whether he fulfilled 

the purposes of God in his life. Whatever physical accompaniments included was totally up to 

God. Paul knew that fulfilling God’s will for his life meant knowing Christ intimately and through 

that relationship he would know and experience the power of God. “I want to know Christ and 

the power of his resurrection and the fellowship of sharing in his sufferings, becoming like him 

in his death, and so, somehow, to attain to the resurrection from the dead” (Phil 3:10-11). 

 

Prayer as a Marketing Strategy 

 

For most of us who work in the marketplace, we determine our strategy by research, a thorough 

evaluation of the competition and market viability. Based on what we discover in this process 

determines our course of action. These things are important, but they are only a small piece of 

the puzzle for the Roman 8:14 marketplace believer (those who are led by the Holy Spirit are 

sons of God.) 

 

Inventions for Agriculture Through Prayer 

 

It is said of George Washington Carver that he got up early in the morning each day to walk 

alone and pray. He asked God how he was to spend his day and what He wanted to teach him 

that day. Carver grew up at the close of the Civil War in a one-room shanty on the home of 

Moses Carver-the man who owned his mother. The Ku Klux Klan had abducted him and his 

mother, selling her to new owners. He was later found and returned to his owner, but his 

mother was never seen again. 

 

Carver grew up at the height of racial discrimination, yet he had overcome all these obstacles to 

become one of the most influential men in the history of the United States. He made many 

discoveries with the use of peanuts and sweet potatoes. However, after he recommended 

farmers to plant peanuts and sweet potatoes instead of cotton, he was led into his greatest trial. 

The farmers lost even more money due to the lack of market for peanuts and sweet potatoes. 

Carver cried out to the Lord, "Mr. Creator, why did You make the peanut?" Many years later, he 

shared that God led him back to his lab and worked with him to discover some 300 marketable 

products from the peanut. Likewise, he made over 100 discoveries from the sweet potato. These 

new products created a demand for peanuts and sweet potatoes, and they were major 

contributors to rejuvenating the Southern economy. 
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As he made new discoveries, he never became successful monetarily, but he overcame great 

rejection during his lifetime for being black. He was offered six-figure income opportunities from 

Henry Ford, and he became friends with presidents of his day, yet he knew what God had called 

him to do. His epitaph read: He could have added fortune to fame, but caring for neither, he 

found happiness and honor in being helpful to the world. [John Woodbridge, More Than 

Conquerors (Chicago, Illinois: Moody Press, 1992), 312.] 

 

David’s Strategy in Battle 

 

King David was an entrepreneur. He grew up as a shepherd boy and later became Israel's 

greatest warrior. He responded to opportunities, like the time when no one would fight Goliath. 

He saw this as an opportunity. He ultimately became king of Israel and faced many opportunities 

placed before him. David learned an important lesson somewhere along the way that each of us 

as businesspeople should learn. 

 

 

 


